
Strategies to Grow  

Matching Gift Results 
 

Michael Westfall 

Vice President for University Advancement 

Eastern Washington University 

 

October 12, 2011 

http://www.supportingadvancement.com/default.htm


Background & Bias 

ÅThank You to Our Sponsors 

ÅAnnual Giving Leadership Experience 

Å Michigan State University 

Å Virginia Tech 

Å University of Toronto 

ÅPerspective 

Å Annual Giving Consulting 

Å Web Property of www.SupportingAdvancement.com  
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Å Many Solutions, Limited Resources 

Å MG Potential 

Å Data 

Å Awareness 

Å Form Distribution & Retrieval 

Å Leveraging Leadership Giving 

Å Key Marketing Take-Aways 

Challenges & Opportunities 
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Successful MG Program Characteristics 

 

ÅOrganizational Commitment 

ÅAccess to Quality Data 

ÅEasily Repeatable Process to Educate & 

Communicate with Donors 
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Potential 

 

ÅWhy do bank robbers rob banks? 
 

Å10% Plus of Your Annual Fund Gifts 
 

Å20% Plus of Your Business & Engineering 
 

ÅOver 16,500 Matching Gift Programs & 

$1,000,000,000 
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Potential 

 

Å1 in 10 Gifts is Matching Eligible 

ÅExxon Mobil: $1mm to both LSU & Texas 

A&M 

ÅAbout 50% of Corporate 500 Have MG 

Programs 

ÅA New MG Company is Added Almost Daily 
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Potential: Justification Example 

Matching Gift Potential 

Example: $ 5,000,000 

% MG Revenue 

1%  $                         50,000  

5%  $                       250,000  

8%  $                       400,000  

10%  $                       500,000  

12%  $                       600,000  

15%  $                       750,000  
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Data 

 

ÅDonor Names 

ÅAddress, Phone Number, Cell Number 

ÅEmails 

ÅEmployment Information 

ÅMatching Gift Eligible Companies 
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ñNeed to Knowò Items 

Å Annual MG Statistics * 

Å By College/Division MG Statistics * 

Å Data Integrity Statistics 

Telefund Strategies 

Å Ask for Employment Information! 

Å We Get What We Measure 

Å Upload MG Database if Automated 

Data 
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Direct Mail Strategies 

Å Gift Card* 

Å Surveys 

Luggage Tag Program 

Å Inserts in all Direct Mail * 

Å www.LaminationStation.com * 

Å Stewardship Component 

Data 
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General Strategies 

Å Alumni Directory Survey 

Å Business Card Collection @ Events 

Å Advertising* 

Å Web Site Update Form 

Å Work with Career Services 

Å Screening Services (hepôs EmployerFind) 

Data 
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ÅñWe sent off 50,000 records and had close 

13,000 appends which came to a 25% hit rate, 

which we thought was great.ò  
 

Michael DiSarno. Executive Director of Advancement Services St. Johnôs University  
 

ÅPotential ROI Calculator* 

 

 

Å Average Success Rate of 10% - 30% 

 

Data: hepôs Employer Find 
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Awareness: Make It Easyé 

 

ÅTo find the company 

ÅTo access the company forms 

ÅTo understand eligibility 
ïFull Time/Part Time 

ïDonation Threshold 

ïRetirees/Spouses 

ïTime Restraints 

ïOrganizational Types 
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Å Power of the PS 

Å ñDouble or triple the impact of your gift at no additional cost. 

Please check with your employer to see if your gift can be 

matched through a company matching gift program.ò 

Å ñDid You Knowò Post Cards 

Å Advertising 

Å Newsletters, Website, Alumni Magazine 

Awareness Tools: In-House 
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Å Post-Its 

Å Gift Plus Brochures 

Å Advertising 

Å E-Match Donor Link 

Å Gift Plus Online 

Awareness Tools: Vendor Provided 
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Continued Growth in MG Companies 
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Awareness Tools: Post-Its 
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Awareness Tools: Post-Its 
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Awareness Tools: Post-Its 
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Awareness Tools: Post-Its 
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Awareness Tools: Post-Its 
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Awareness Tools: Post-Its 
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Awareness Tools: Post-Its 
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